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FASHION IS NOT SUSTAINABLE

1. Raw Materials

Use of pesticides in cotton fields

has an enormous negative

environmental impact, Dust

storms are caused by Cashmere
goat over-grazing

2. Manufacturing

Textile dyeing and finishing s a
particularty high-volume, high-impact
source of water pollution and CO

3. Goods Movement
Shipping long distance by air emits
more than 40 times the CO, in using a
contamner ship

4. Consumer Care
Washing clothes in hot water
has large environmental costs
and dry cleaning requires a toxic,
persistent solvent.




RESOURCES

WATER

POLYESTER COMES FROM OIL
COTTON IS NOT A SUSTAINABLE RESOURCE




WE FASHION USERS ARE NOT
SUSTAINABLE
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FAST FASHION DRESSED

THE SHOCKINGLY

« OVERDRESSED »
THE SHOCKINGLY HIGH COST OF
CHEAP FASHION

Catherine Cline |

HIGH cosT
OF CHEAP
FASHION

ELIZABETH L. CLINE

http://www.nytimes.com/video/2013/05/08/business/10000000
2214634/the-price-of-fast-fashion-.html?smid=pl-share



http://www.nytimes.com/video/2013/05/08/business/100000002214634/the-price-of-fast-fashion-.html?smid=pl-share

PRICE?

WHAT DOES THAT $14
SHIRT REALLY COST?

FACTORY

$0.07

FACTORY
MARGIN:

$0.58

MATERIALS
AND FINISHING:

3369 TOTAL COSTTO
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POLLUTION




PESTICIDES




TOXIC CHEMICALS
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SECURITY

ZARA

PLUS

S Rejoignez le mouvement
PASION Detox pour convaincre
VICTIMS ZARA

Prévom

DESINTOXIOUEZ

FACEBOOK
TWITTER

PINTEREST

o, O grandes mangues, coomme HAM of Marks
Taa, V'un o DRUS 0% vendier S Brie & porie
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EXPLOITATION




SWEATSHOPS

BANGLADESH:40USD mois




RANA PLAZZA
BANGLADESH
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40%WANT A BETTER
FASHION

FREINES PAR LES
DIFFICULTES
FINANCIERES

CHANGEMENT POUR E
UN AUTREMENT  ..iobes
40%




systainable development
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RE-THINK VALUE CHAIN
MORE TO PRODUCTION
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FABRIC
ALTERNATIVES

FIBRES

Ex Flax,Hemp

RECYCLED WOOL

ORGANIC COTTON 2% CROPS
TRACABILITY(OUZBEKISTAN)
LOW IMPACT DYES

BIO ENZYMES FINISH




RECYCLE
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SECOND LIFE
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DO IT YOURSELF
#MAKERS

YOU TUBE TUTORIALS

CREATIVITY+SAVE+
SOCIAL

ETSY
500M$




UP CYCLING

REWORKING EXISTING THINGS TO MAKE THEM MORE
DESIGNED and FANCY

dirtylibrarian




LARGE
COMPANIES
HAVE TO
START




TOTAL BUSINESS
INTEGRATION

NIKE ENVIRONMENTAL COMMITMENT

FOUNDATIONAL PROGRAMS

Reuse-A-Shoe

Organic Cotton

Pollution Prevention

INTEGRATED FSguaus £

INTO BUSINESS

Trash Talk

Air Rejuven8

Nike N7
Reuse-A-Shoe 2Im

ACG Considered
Considered Ethos

Renewable Energy

IDSA Considered Boot




NIKE

NIKE, INC.'S SUSTAINABILITY PILLARS

DRIVE DISRUPTIVE INNOVATION
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sustainable materials ignite & drive sustainable not based on scarce
that enhance athlete consumption TESOUICES
parformance

OPTIMIZE TO DELIVER POSITIVE IMPACT

00000

ENERGY CHEMISTRY WATER WASTE

@ NEW PRODUCTS & MARKETS ® MITIGATE EARNINES RISK
® OPERATING LEVERAGE ® PROTECT ERAMND EQUITY

MANUFAGTURING

prototype B scale
sustainable models




KERING
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SUSTAINABILITY
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PUMA

BIODEGRADABLE/RECYCLING
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MARKS AND SPENCER

Plan A

A big thank you
RGP cNE for your support
100 things to change. Because IR £ 1a :
we've only got one world. And
time is running out.

GROUNDWOR

SUSTAINABLE ,'fROfE:¢TS’

FISHING & 7 4" ¥ ¥ ¥

PACKAGING
REDUCTION

Qualty. It's the reason the
dothes you loved can be
loved all over agan

RIGHT THING




H&M CONSCIOUS

OM BOTTLES RECYCLED IN 2010
COTON ORGANIQUE 20%




SMALL ARE
SHOWING
THE WAY




MUD JEANS

Louer son jean

Re loué ou recycle
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HELPH#WARBY
PARKER

MOBILE EYECARE UNITS

VisionSpring's newest innovation
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TRANSPARENCY

EVERLANE usines de production
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MAISON STANDARD

Webpage Sceenshot

MAISON

STANDARDS

FEMME HOMME h ISOR NDARDS ABOUT JOURNAL

MODE
TRADITIONELLE

PRIX BOUTIQUE

250 €

DESIGN PRIX DE REVIENT
30€

MAISON
STANDARDS NOTRE PRIX

80€
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THE NAKED HIPPY
BUSINESS MODEL

U We don just
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SOCIALLY RESPONSIBLE
BUSINESS MODELS

Prime Example: TOMS Shoes

Focuses on serving immediate,
basic needs

Distributes material goods to people

living in developing countries

2 0 Treating the

Cause

“Health is a state of complete physical, mental, and social well-being, and not merely
the absence of disease.” - World Health Organization

Prime Example: Warby Parker

Focuses on long-term, sustainable
economic development

Trains and hires people living in
developing countries to sell glasses
to community members at an
affordable rate

Grants people the dignity to choose
whether or not they need glasses

3 Restoring
VY Health

Prime Example: The Naked Hippie

Focuses on long-term, sustainable
economic development

Invests profits in micro-loans that
help individuals living in developing
countries support themselves and
their families by starting or growing
small businesses

Reinvests repaid loans in other
entrepreneurs, continuing the the
cycle of growth

Empowers individuals to solve
actual, observed needs within their
community

“Buy One, Fund One”







FOR A BETTER
PRODUCT LIFE CYCLE

Du berceau a la tombe

Ce schéma récapitule les différentes étapes du cycle de vie d’'un T-shirt.
On y retrouve les 14 critéres d'évaluation qui sont appliqués aux marques
présentées dans I'éco guide.
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Démarche
d'éco conception

Eco conception Cycle de vie ’
S d’un T shirt &
USA ! : - a Transport
@ Packaging
J logistique

Fabrication\__/ )&
USA . Q

T

Actions cycle de
vie / recyclage

Certification
produit

Fin de vie
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Durabilité

1 . packaging
Vs logistique

Transport

Packaging
logistique




MANUFACTURE AND DESIGN
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MAISON BOINET
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TECH FOR
GOOD




DYER BOT

PROJET DE MACHINE A TEINTURE BIO
KISSKISSBANK BANK




PIECE PRINT




3D



ON DEMAND
MANUFACTURING:SCAN+3D

CREAFORM:Scan portable
TELMAT cabine 160 points de mesure




TECH=BETTER INFO

wrarts ¥® cuptury 1 ipoe gusle imey o, nimpade gae ol
Qo wonss Jrod Chois Do 80 Melbad 10 .10 0 GRRaTTetee
cachin : infommsticro, comaeliy, menisgor, iban..

smartey®, c'ent 36331 wn outll patresrdinny oo x rp lolie goer
OO, P O I vt VO SO0 G dinms Dusehd e
images ou objetx e voue chals.

Caplurve, ordee 1 serartyyoe v rind.

Cnasnirghe

0 O O




COOPERATE




COOPERATE

SUSTAINABLE APPAREL COALITION
FEB 2011 30 GROUPS
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B Corps use the power of business to solve
social and environmental problems.




ACTIVIS




ENGAGE LARGE
COMPANIES

Ex GENTLE FACTORY AT HAPPYCHIC Roubaix

http://Iwww.lagentlefactory.com/le-gentle-dressing/dossier-de-
presse/
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http://www.lagentlefactory.com/le-gentle-dressing/dossier-de-presse/

CONTACT

hub
M DE

FORMATION / INFORMATION /
RESEAU MODE ET TEXILE

ACCUEIL

HUB MODE

LES FORMATIONS

LAWEB TV

QUI SOMMES NOUS ?

NOUS CONTACTER

6000

annickhubmode@gmail.com

Les recruteurs commencent a s'intéresser aux candidats ayant suivi un
Mooc. Mais pas a nimporte quelle condition. Les clefs pour le choisir et
le valoriser.

Sourced through Scoop.it from: wa
Comment faire d'un Mooc un plus sur son CV?

See on Sc

[T in £ ¥
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HUBMODE VISITE MULHOUSE

ANNICK, 15 JUIN 2015 - NON CL/

Les deux fondateurs de Hubmode, Annick Jehanne et Alain Bogé sont allés
découvrir Mulhouse.

En premier lieu pour rencontrer I1STA, Institut Supérieur Textile d'Alsace, une Business
School spécialisée dans le Textile, la Mode et le Cuir. Une école différente, qui forme des
Chefs de Produits a forte compétence Technique (on y rencontre beaucoup de futurs
concepteurs et acheteurs qul connaissent vraiment les.

ISR in ¢ v

UN DEFILE DE MODE POUR L'IMPRESSION 3D

ANNICK, 15 JUIN 2015 - NON CL




SOURCES

ethicalfashionforum.com

environmentalleader.com

thinktosustain.com

organicconsumer.orq

triplepundit.com

treehugger.com

quardian.co.uk/green-living-blog

juststyle.com
Ecoulerre.com
ecotextile.com
Sustainablereview.net
Sustainablebrands.com
Doukyo.com

Etisphere
www.budhajeans.com



http://www.ethicalfashionforum.com/
http://www.environmentalleader.com/
http://www.thinktosustain.com/
http://www.organicconsumer.org/
http://www.triplepundit.com/
http://www.treehugger.com/
http://www.guardian.co.uk/green-living-blog
http://www.ecouterre/

SOURCES

IFM Institut francais de la Mode
R3iLab/Scenarios pour le Textile
Scenarios Mode Durable 2010

Rapports Deloitte&Touch
FASHION SUSTAINABILITY 2013
TOWARDS ZERO IMPACT

SUSTAINABILITY IN FASHION &TEXTILE
GARDETTI/TORRES Editions

FASHION FOR THE FUTURE

Levi’s




